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Asmartidea?

The Big Issue is moving into the
digital age with plans to equip its
street vendors with smart phones
and turn them into citizen
journalists. Nick Duxbury hits the
streets to find out if it can work

ml-ly doesl‘:t own asmah;: with the magazine and the relation-  sellers move from plain vanilla
apn:ime. e HEVeL ships he has built up with regular cus-  vendors to become citizen jour-
never really expects  tomers - often from the Freemasons nalists reporting from the front

to. This won't come as

Hall next to which he stands - he is

line. The tool that will allow them

much of a surprise 0 aware ofits limitations: ‘Writingdown  to lead thi i lu-

the general public who sidle pasthim  Bjg Jssue seller’ on job applications m;amﬂmn:eh'g,i@m i
on the outskirts of London’s Covent  goesn’t always get the best response, Magazine bosses want sellers to
Garden because Gary (pictured right) 5o 1 tell people 1 am in media distribu-  yse the gadgets to blog, use social
is homeless and has been roughsleep-  tjon,’ he jokes. networking sites like Twitter and
ing for two years. The 32-year-old has Facebook, take pictures and record
very different spending priorities,  Digital direction video - all of which can be fed into
dividing his earnings from selling The  Gary’s jest could soon be a thing of The Big Issue’s website as part of
Big Issue between a deposit account  the past as his job description might  its new digital strategy. The ~
in the post office (he banked £80 yes-  pe about to expand. Last month  move is intended to equip
terday) and the O'Neill pubacrossthe  ynder the guidance of newly installed  vendors with a new skill set
road. That said, he does have an old  gjg jssue Foundation chair James o help get them off the
Nokia pay-as-you-go phone andknows  cagy, entrepreneur and star of the  streets (see box: Smart talk).
his way around an iPhone 4 having  BBC's Dragons’ Den, the magazine |t comes as founding editor
setup his sister’s recently. Garyisalso  announced plans to see some of its  john Bird calls on the unemployed
au fait with social networking; he has to join homeless people in selling
four Facebook accounts (he keeps for-
getting the passwords).

But despite being proud of his work
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the magazine. So can it work? ) o
The magazine plans to pilot the so young and already using both ~ ButIwouldstill doit.’
scheme in London during the Facebook and Twitter, he appears to
next two months. So I head be an ideal candidate to become a cit- BllSil'IeSS sense
to Covent Garden in izen journalist. ‘I think it's a really Jeremy Swain, chief executive of
the heart of the city, good idea,’ he agrees. ‘I would defi-  homelessness charity Thames Reach,

Hamilton Bradshaw

nitely do that - especially around
here in Covent Garden. The only

believes giving vendors smart phones
could prove a prudent business move

make for a great thing is it might be a bit awkward get- as it could cut the magazine’s spend-
magazine-selling pitch, ting it out as people are passing by. ing on outreach workers who support
to find out from vendors them- It’s like, “you sell the Big Issue, so and check on sellers. The phones
selves. why have you got that nice phone?”, could save wasted journeys and
Gary, who has been selling However, despite havingno experi-  reduce reliance on human presence.
the magazine for a year and ence of Twitter or Facebook, Ben likes He also argues that there are many
seven months hasn’t heard any- the idea and expresses interestintak-  pegple like jed in the homeless com-
thing about these plans but is ingpart. Tdonly takeoneiftheywere  mypity that are far more savvy to new
unequivocal in his response. ‘Yes. No  fairly simple to use,” he says. ‘I would media than most people realise.

questions asked - I'd definitely do

like to take part, but I don’t know if I

that. It seems like a good idea. I  would have the capability to.’ 2 g

certainly see a lot of things that lots Another concern Ben highlightsis | 'e?;ylz'r‘;g :l“’ee.““ga';“i : o f°:;

of other people don't,” he says with | personal safety. ‘Having an iPhone ~ °™" RS SO & e

agrin could fuel resentment,” he says homeless people. Some of their com-
A 3 ~  mentary on what is going on on the

Gary.does worry though that the

‘First because people will think
“why has that homeless guy got an

street is about as good as it gets. People
don’t realise how advanced some of

magazine could end up as an online- iPhone when 1 can’t afford orclz
only publication, putting him out of a myself” - so they may just atta % .
job, something a Big Issue spokesper- us - and second because they It mlght bea l_)it :
son says will not happen. o maz; just deggf to mg nfn b awkward getting it

He also foresees another problem y next is with a frien
with handing out phones that typi- gap-toothed man - also a Scot - out. It’s ﬁke’ “you sell
cally retail between £300 and £500: outside a nearby Zara stoTr;. Rod- the Big Issue, so Why
‘I reckon all the drunks would flog erick has been selling The Big s
them. They would hang on to them Issue on and off since 2004. ‘I'd h?lve yo,l,l ’go tthat nice
for novelty for a couple of months havealookatitandgiveitago-if ~PnoNe:r .

and then they would get rid of them. I
would have thought that would apply
to around 75 per cent of sellers.’

Abigrisk

A couple of roads away I find Ben. A
Scot and a veteran seller, he shares
Gary’s scepticism. ‘I would say that

it was free,” he says. ‘I did work

| once as a foreman and they gave usa
Blackberry. I knew how to use it -ish.”
Half way down Neal Street, I meet
Jed (pictured, right), who stands out
because of his youth. It is his first day
selling The Big Issue in London, hav-
ing sold it previously in Essex. Being

risk is live,” he says with a rueful grin.
‘Give a hundred homeless people an
iPhone - if they have financial difficul-
ties and they have something of value
in their pocket, sometimes needs
take precedent over honesty.’

Coverage is reproduced under licence from the NLA, CLA or other copyrightowner. No further copying (including the
printing of digital cuttings), digital reproductions or forwarding is permitted exceptunder licence from the NLA,
http://www.nla.co.uk (for newspapers) CLA, http://www.cla.co.uk (for books & magazines) or other copyright body.

+44 (0) 20 7264 4700
info@precise.co.uk
www.precise.co.uk

Precise



Client: Hamilton Bradshaw

Source: Inside Housing (Main)

Date: 20 May 2011

Page: 26

Reach: 25512

Size: 1104cm2

Value: 5365.44

>
these so-called powerléss people are,’
Mr Swain says, citing Vendor Zero,
Bullring bash, and Aibaihe as exam-

ples of influential homeless tweeters.
‘They are finding their own way of
getting what they need. They can
have direct access to chief executives
and if they comment on services you
have to get on there and respond.
Twitter is completely subversive in

some respects,” he adds.

Back on the street, this is con-
firmed by a shaven headed vendor
called Michael who says that he
knows several sellers that blog and
tweet from internet cafes.

It’s not all enthusiasm, though -
especially among the older genera-
tion. An Australian seller called Peter
refuses to believe that there can be
any truth in what I am telling him.
Similarly, my last interviewee of the
day, a wiry bearded man in his mid-
60s called Jay, actually laughs out
loud at the idea that he might be
given a smart phone. ‘It would never
happen - they’d never waste the
money on phones.’ i

With The Big Issue pilot launch )
imminent, it won’t be long before he
can see it to believe it. Whether or not
it will work - that’s another story.
Either way, with his four Facebook
accounts, Gary is ahead of the curve.

For more on homelessness,
visit www.
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